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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 47.5 years old (2.5%
younger than average) and have a $113,538 (.2% lower than average) annual household income.
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 44.4 years old (8.1%
younger than average) and have a $96,689 (10.% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older

Wy

0, = who Use BANK OF AMERICA
1 1 .0 A) as their Primary Bank

m Remainder of CHI DMA

%M vs. % g 48.7%

48.3 48.3

Ethnicity of Target vs. Market:

White

Black/African
American

. 6%
Asian %

Hispanic

#who Use BANK OF AMERICA as their Primary Bank ECHI

Total Persons: 3,680,479 3,871,831
6,721,518 Men Women Women
N Average Age:
Age Cell Demographics of Target vs. Market: e
Adults 18 or older |
w who Use BANK OF AMERICA as their Primary Bank W CHI
12.9%
7.6% )
TIG% ]
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+

m who Use BANK OF AMERICA as their Primary Bank mCHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 434
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Banks HHLD uses (primary bank) (HHLD): Bank of America

e
W= HHI of Target vs. Market:

<$35K HHI |
$35K-$50K HHI g
$50K-$75K HHI
$75K-$100K HHI
$100K-$150K HHI
$150K-5250K HHI g

$250K+ HHI

Avg HHI: $107,489




14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 46.3 years old (3.3%
younger than average) and have a $131,881 (3.7% lower than average) annual household income.
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12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 49.2 years old (1.9% older
than average) and have a $135,322 (8.4% higher than average) annual household income.
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15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Typical Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 50.2 years old (3.2% older
than average) and have a $97,640 (7.3% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.7% more likely to be a
college graduate, 3.5% more likely to work full-time, 2.2% more likely to be married, 17.6% more likely
to be a parent of 1 or more children under 18.
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 9.9% less likely to be a college
graduate, 1.5% more likely to work full-time, 4.6% less likely to be married, 21.1% more likely to be a
parent of 1 or more children under 18.
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14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 4.% more likely to be a college
graduate, 2.2% less likely to work full-time, .6% more likely to be married, 25.6% more likely to be a
parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.
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12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 31.3% more likely to be a
college graduate, 13.9% more likely to work full-time, 8.1% more likely to be married, 3.1% less likely to
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15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 1.3% less likely to be a college
graduate, .6% more likely to work full-time, 7.1% more likely to be married, 31.% more likely to be a
parent of 1 or more children under 18.
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 3.9% less likely to own their

home, 14.5% more likely to own a higher valued home, 4.1% less likely to have a single-family home, 2.6%
less likely to have a dog.
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.4% less likely to own their

home, 7.3% more likely to own a higher valued home, 11.% less likely to have a single-family home, 15.5%
more likely to have a dog.
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14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 4.% less likely to own their
home, 4.1% more likely to own a higher valued home, 1.5% more likely to have a single-family home,
12.3% less likely to have a dog.
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12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.9% more likely to own their

home, 4.7% more likely to own a higher valued home, 1.5% more likely to have a single-family home,
5.1% less likely to have a dog.
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15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 6.8% less likely to own their
home, .2% more likely to own a lower valued home, 1.6% more likely to have a single-family home, 8.8%
less likely to have a dog.
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more likely to fly domestic past yr.

11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are .6% less likely to look up D-I-Y
advice online, 7.% less likely to always vote in local elections, 15.7% more likely to belong to a gym, 5.9%
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 3.7% more likely to look up D-I-Y
advice online, 2.2% more likely to always vote in local elections, 25.1% more likely to belong to a gym,
1.5% more likely to fly domestic past yr.
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14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 14.7% less likely to look up D-I-Y
advice online, 10.9% less likely to always vote in local elections, 3.5% more likely to belong to a gym, 4.8%
less likely to fly domestic past yr.

JTop—ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

84.3%

47.5% 2"9% ; 27.6{“’
Registered toVote Democrat/ Lean  Republican /Lean Independent / None
(In District of Residence) Democrat Republican of These
Presidential Elections: Always
- B - F ial Elections: i m
L e

12.0%] 11.6%

.
Recipes [ Health  Restaursnt  Online Phone DO-t-Youmel  Medical  Ftness/Diet  Home/ Apparel/ Mbsearch/  Camer Reigion/ Takeomine  Educaton  Homework E‘mluu( Genealogy  Parenting/ Photography Online Dating Elections: m-
w;;::::;; information |M::lnu':l:n( n[n;;::un advice ";2.:'.;;" information Ganlen \deas Beauty Ide3s Postresume Development Spirituaity  Classes ";2::? :r:lhn;:rur Family Advice ;:nmi‘p::;l' service Local Elections: Always B
i e Local Elections: Sometimes
# who Use BANK OF AMERICA as their Primary Bank mWDC @ who Use BANK OF AMERICA as their Primary Bank =WDC

«
WmTop.3a past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older

) 58 13.5%
69 171 13.5%

} 3 8.1%
3 rins e
: 5.6
4trips e %5%
: : 13.6%
E o B 59 tips
: 10+ trips ic past year:

5.740g. # Domestic Flights: a8 EEVEE
%)
10.7% 10.5%| 10.3% |
n ﬂ - -mE - —-”“
65% 2%
a5% 5%
Gilling-  lawnCare  Gamdening  Swimming  Volinteer  Bicyding Hiking - Jogging-  Belongto sewing - Bowling GmupFithess  Fishing  Yoga- Pilates  Camping adult Baskethall Boating Soccer Golf Followa Camgwverof Competitive  Foorball Tennis  SnowSkiing- Organized  Softball- Hunting
Outdoor [Flowersar work Backpacking  Running  Health Clubor  Crafts class Continuing Weight Loss  Aging Parent Video Gaming Snowbocarding Road Race  Baseball
Cooling Vegetables) &m education Pogam  ofRetive (5%,
Marathon,
w who Use BANK OF AMERICA as their Primary Bank mWDC et

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual intab 892
All Graphs and HBIAI Data Modeling Copyright @ 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Banks HHLD uses (primary bank) (HHLD): Bank of America



12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are .9% less likely to look up D-I-Y

advice online, 5.% less likely to always vote in local elections, 5.1% more likely to belong to a gym, 20.9%

more likely to fly domestic past yr.
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15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.2% more likely to look up D-I-Y
advice online, 5.8% less likely to always vote in local elections, 22.3% more likely to belong to a gym, 10.5%
less likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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® who Use BANK OF AMERICA as their Primary Bank mUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
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g

more likely to smoke cigarettes.

11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.6% more likely to use QSRs past
mo., 3.7% more likely to use Sit-Down Restaurants past mo., .1% more likely to use Casinos past yr, 16.%
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Past 30-days QSR Users: Adults 18 or older
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 2.7% more likely to use QSRs past
mo., 8.3% less likely to use Sit-Down Restaurants past mo., 1.6% more likely to use Casinos past yr., 53.8%
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Past 30-days QSR Users: Adults 18 or older

SN |
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
B89.5%

82.8%

more likely to smoke cigarettes.

14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 8.1% more likely to use QSRs past
mo., 9.3% more likely to use Sit-Down Restaurants past mo., 2.9% more likely to use Casinos past yr., 17.6%
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Past 30-days QSR Users: Adults 18 or older
SRk | ‘
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more likely to smoke cigarettes.

12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are .5% more likely to use QSRs past
mo., 12.4% more likely to use Sit-Down Restaurants past mo., .4% less likely to use Casinos past yr., 20.9%
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® who Use BANK OF AMERICA as their Primary Bank

Avg. Monthly QSR Meals:
84.3% 83.5%

Total Monthly QSR Users:

more likely to smoke cigarettes.

15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 1.% more likely to use QSRs past
mo., 12.7% more likely to use Sit-Down Restaurants past mo., 8.8% less likely to use Casinos past yr.,, 29.7%
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11.5% or 30,095,207 of USA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 1.9% more likely to have a 401K,

15.7% less likely to have an Auto Loan, 2.4% more likely to Invest/Trade Stocks Online, 4.8% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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11.% or 830,792 of CHI DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 14.6% less likely to have a 401K,

30.5% less likely to have an Auto Loan, 22.2% less likely to Invest/Trade Stocks Online, 4.8% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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14.6% or 831,986 of WDC DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 8.3% more likely to have a 401K,

14.3% less likely to have an Auto Loan, 4.9% less likely to Invest/Trade Stocks Online, 2.% less likely to pay
with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
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12.2% or 553,317 of SEA DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.
Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 9.3% more likely to have a 401K,

4.7% less likely to have an Auto Loan, 20.3% more likely to Invest/Trade Stocks Online, 11.8% less likely to pay
with their Debit Card.
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15.4% or 733,176 of PHX DMA Adults 18 or older Use BANK OF AMERICA as their Primary Bank.

Adults 18 or older who Use BANK OF AMERICA as their Primary Bank are 7.3% more likely to have a 401K,
22.8% less likely to have an Auto Loan, 20.6% less likely to Invest/Trade Stocks Online, 9.3% less likely to pay
with their Debit Card.

“ﬁ ‘Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 21 hours, 50 minutes
and 6 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 41 minutes each week
listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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concurrent
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 3 days, 0 hours, 12 minutes
and 29 seconds each week with All Forms of Media.

80.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 14 minutes each week
listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 17 hours, 27 minutes
and 18 seconds each week with All Forms of Media.

69.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 8 hours and 32 minutes each week
listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 23 hours, 50 minutes
and 58 seconds each week with All Forms of Media.

72.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 20 minutes each week
listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

93.8%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

64:

concurrent
Usage %

who Use BANK OF AMERICA as
their Primary Bank
% of Total
Weekly H:M:
Avg. Weekly
Hours:Minutes:
A
&
o
&
&
» who Use BANK OF AMERICA as their Primary Bank mSEA
SEA  DMA  Scarborough R22025:Sep24-Jul25  QualIntab 572 SEATTLE-TACOMA ~ DMA  Scarborough R2 2025: Sep24-Jul25 ~ QualIntab 3,986 Hubba rd Share ot Evenything

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. 3 B AT e for Anything _

Banks HHLD uses (primary bank) (HHLD): Bank of America




Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 19 hours, 36 minutes
and 34 seconds each week with All Forms of Media.

77.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 56 minutes each week
listening to All Local AM/FM Radio, representing 9.1% of totaltime spent with all forms of Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 4 hours, 11 minutes
and 28 seconds each week with All Forms of Ad-Supported Media.
73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 58 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Media.

97.4%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

concurr
Usage 59.0%
UsA

who Use BANK OF
AMERICA as their Primary

% of Total Bank

® who Use BANK OF AMERICA as their Primary Bank B USA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,073 Scarborough R2 2025: Sep24-Aug25 ~ USA Projection  Scarborough R2 2025: Sep24-Aug25  Qual Intab 25,507 Hubbcrd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e for Anything _

Banks HHLD uses (primary bank) (HHLD): Bank of America



Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 6 hours, 44 minutes
and 22 seconds each week with All Forms of Ad-Supported Media.
77.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 28 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 1 days, 23 hours, 29 minutes
and 58 seconds each week with All Forms of Ad-Supported Media.

66.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 5 hours, 11 minutes

and 31 seconds each week with All Forms of Ad-Supported Media.

69.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 6 hours and 21 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.

93.8%
Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

63.3%

who Use BANK OF
AMERICA as their Primary
Bank

% of Total
Weekly H:M:

50.0F Y

Avg. Weekly
Hours:Minutes:
&
&
eO
= who Use BANK OF AMERICA as their Primary Bank HSEA

SEA  DMA  Scarborough R2 2025:Sep24-Jul25  Qual Intab 572 SEATTLE-TACOMA ~ DMA  Scarborough R2 2025: Sep24-Jul25  QualIntab 3,986 Hubbqrd Shapeuf Byargehuy

Al.'Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i DA AT e aR.AnyEhIng .

Banks HHLD uses (primary bank) (HHLD): Bank of America



Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 2 days, 2 hours, 40 minutes
and 24 seconds each week with All Forms of Ad-Supported Media.

75.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an avg. of 7 hours and 24 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
27 minutes each day with All Forms of Ad-Supported Media. 73.8% listen to Local AM/FM Radio for
an avg. of 59.8 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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an avg. of 55.4 minutes/day.

| Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
49 minutes each day with All Forms of Ad-Supported Media. 77.2% listen to Local AM/FM Radio for
(Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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an avg. of 67.3

minutes/day.

" Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 6 hours and
47 minutes each day with All Forms of Ad-Supported Media. 66.4% listen to Local AM/FM Radio for
(Local Radio delivers 11.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Medla (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
35 minutes each day with All Forms of Ad-Supported Media. 69.9% listen to Local AM/FM Radio for
an avg. of 54.6 minutes/day.
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8.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an average of 7 hours and
14 minutes each day with All Forms of Ad-Supported Media. 75.8% listen to Local AM/FM Radio for
an avg. of 63.5 minutes/day.

(Local Radio delivers 11.1% of Time with Ad-Supported Media)
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- 22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen
to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 39.8%
of all time spent daily with Ad-Supported Audio.
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% Time Spent

Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Podcasts YouTube
Spotify m SiriusXM Music
SiriusXM % 18.1 16.9

YouTube Music

EECX —ry

31.5%

Podcasts Spotify SiriusXm
23.6 21.2 16.6

Podcasts

Amazo

Apple

256 n =

Music Musi
o usi... YouTube Music

Music Channel
13.6

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

TV Music Channels Amaz Apple
on Musi

Mu... =

Owned Music mm
All Others
Amazon Music Mm
AppleMusic - PRI SR

Pandora

9.0
Li Pando

Local AM/FM Owned

Local AM/FM

pandora  EERSARS, SR : Music s : : ;
. 5.2% who Use BANK OF Radio (& i Radio Music ra
iHesrtRadio  PRESAAN B pAY BMERCH = Wl Py, ) : Al | B 64.4 12.3 9.3 8.7
Audiobooks R REIHEH o 3.5% 1.7%
» who Use BANK OF AMERICA as their Primary Bank mUSA ® who Use BANK OF AMERICA as their Primary Bank mUSA

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons.

Local AMFM Racio

) —

15.5%
TV Music Channels —
b 13.9%
vourube e AP ST o
Sl Podcasts Music Podcasts
Pandora m m 2357, 13.0 22.5
Spotify
All Others m m Avg. Hours+Minutes/day with Ad- m TV Music Amazo TV Music
: Supported Audio: Adults 18 or older Pandor n ch I
Amazon Music mm m Channels a annels
st R s 126 s
' A e
Audiobooks . . .
_ §-§§ SE— = Lo Local AM/FM Radio Spotify Others | Radi.. Local AM/FM Radio Spotify
owned Music i 5:0% AMERE AR ek ey 0o | 59.8 11.5 7.0 59.9 11.3
Banl

T

M USA

¥ who Use BANK OF AMERICA as their Primary Bank W USA # who Use BANK OF AMERICA as their Primary Bank

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,073
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reseived.

* Share of Everything

Banks HHLD uses (primary bank) (HHLD): Bank of America



- 641,204 or 77.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 41.1% of
all time spent daily with Ad-Supported Audio.

Avg. Week AI! mﬁudio (Persons & % Reach): Adults 18 or older Avg Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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552,786 or 66.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 36.% of all
time spent daily with Ad-Supported Audio.
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386,963 or 69.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
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555,982 or 75.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day representing 42.1% of
all time spent daily with Ad-Supported Audio.
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‘ 22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen
to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day representing 39.8%
of all time spent daily with Ad-Supported Audio.
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all time spent daily with Ad-Supported Audio.

641,204 or 77.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 55.4 minutes every day representing 41.1% of
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552,786 or 66.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to

Ad-Supported Local AM/FM Radio for an average of 67.3 minutes every day representing 36.% of all
time spent daily with Ad-Supported Audio.
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386,963 or 69.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 54.6 minutes every day representing 40.1% of
all time spent daily with Ad-Supported Audio.

Weekly 69.9% 70.8% Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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555,982 or 75.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to
Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day representing 42.1% of
all time spent daily with Ad-Supported Audio.
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Reach % 75.8% 77.7% Audio: Adults 18 or older
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22,203,161 or 73.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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641,204 or 77.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary,
Urban Contemporary, Urban AC, and Classic Hits.
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552,786 or 66.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, All News, Urban AC, and Pop
Contemporary Hit Radio.
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[ 386,963 or 69.9% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Country, All Sports, and Alternative.
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Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
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18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.
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547,054 or 65.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 116. minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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479,213 or 57.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 59.3 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Video.
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313,753 or 56.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 82.5 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Video.
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448,715 or 61.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 107.8 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Video.
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18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations for an average of 93.6 minutes every day representing 31.1% of all
time spent daily with Ad-Supported Video.
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547,054 or 65.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-

Supported Local TV Stations for an average of 116. minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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479,213 or 57.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 59.3 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Video.
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313,753 or 56.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 82.5 minutes every day representing 27.3% of all time
spent daily with Ad-Supported Video.
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448,715 or 61.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations for an average of 107.8 minutes every day representing 35.8% of all
time spent daily with Ad-Supported Video.
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' 18,815,754 or 62.5% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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' 547,054 or 65.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
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' 479,213 or 57.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Movies, and Local News - Late.
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Local TVStatmn Pragrams (Persons & % Reach): Adults 18 or older
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' 313,753 or 56.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, National/Network News, and Movies.
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Local TVStat:on Programs (Persons & % Reach} Adults 18 or older
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448,715 or 61.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Movies, Comedies, and Dramas.
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22,817,326 or 75.8% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use
Ad-Supported Social Media for an average of 149.8 minutes every day representing 27.6% of all time
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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' 650,648 or 78.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 162.9 minutes every day representing 29.2% of all time
spent daily with Ad-Supported Digital Media.
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651,804 or 78.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 146. minutes every day representing 26.9% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All l?igital (Persons & % Reach): Adults 18 or older

416,453 or 75.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 149.5 minutes every day representing 26.9% of all time
spent daily with Ad-Supported Digital Media.
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[ 530,475 or 72.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Social Media for an average of 140.4 minutes every day representing 27.7% of all time
spent daily with Ad-Supported Digital Media.
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22,561,879 or 75.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.3 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.
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611,304 or 73.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 56.4 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Facebook %
Instagram
oeioe T —— T

TikTok e PRI
Reddit
x AENER B
Pinterest Avg. Hours+Minutes/day with all m
WhatsApp Social Media: Adults 18 or older m
Snapchat m
Others(Rumble, Twitch, Gab, Par... m
Blogs/Message Boards (read... mm 48:5% m
tumblr 3_55.2% Ammj: :-::';fi:-aw m

= who Use BANK OF AMERICA as their Primary &sr;(nk mCHI

Instagram
325

Blogs/
Messa
ge
Boar...

Facebook LinkedIn
57.1 121

YouTube Video
22.0

Facebook
51.3

Instagram
28.4

LinkedIn
8.6

TikTok Reddit
14.3 7.3

YouTube Video
237

Pinte

5.6 res...

Wha...

= who Use BANK OF AMERICA as their Primary B

ank

HCHI

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram

YouTube Video

TikTok
Linkedin
Reddit

A —T
_!.!r

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

X
Pinterest
WhatsApp
Snapchat

m-nr
PR R
PO ——
-HH

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

Instagram
25.3

Blogs/Me
ssage
Boards...

YouTube Video
22.0

YouTube Video
23.6

Instagram
213

Linkedl = Pinter Redd
n est... e,
6.4

Others(Rumble, Twitch,Gab,Pa...

Blogs/Message Boards (read... mm
bl P s 3

Banl
W who Use BANK OF AMERICA as their Primary Bank

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 434
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook TikTok LinkedIn Facebook TikTok
56.4 16.2 8.4 48.4 143

HCHI m who Use BANK OF AMERICA as their Primary Bank

who Use BANK OF
AMERICA as their Primary

,
©: 5 i i
B o - 0. 46 g0 & Won e i
Ea = £ o 5 B & ¥ ¥ R §

u CHI
® Share of Everything

Banks HHLD uses (primary bank) (HHLD): Bank of America



651,804 or 78.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.9 minutes every day representing 36.9% of all time spent

daily with Ad-Supported Social Media.
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394,969 or 71.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.
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530,475 or 72.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 50.7 minutes every day representing 36.1% of all time spent
daily with Ad-Supported Social Media.
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22,561,879 or 75.% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.3 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Social Media.

Weekly 75.0% 7399 Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 18 or older
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611,304 or 73.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 56.4 minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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651,804 or 78.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 53.9 minutes every day representing 36.9% of all time spent
daily with Ad-Supported Social Media.
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394,969 or 71.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 33.9% of all time spent
daily with Ad-Supported Social Media.

Weekly 0 Avg. Hours+Minutes/day with Ad-Supported
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530,475 or 72.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank use Ad-
Supported Facebook for an average of 50.7 minutes every day representing 36.1% of all time spent
daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,254,403;
Social Media: 1,495,304; Local Radio: 1,389,018; Non-Prem. Cable: 780,994; Local TV:
743,128 reaching Adults 18 or older who Use BANK OF AMERICA as their Prima

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Use BANK OF AMERICA as their
Primary Bank
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,286;
Social Media: 42,914; Local Radio: 39,706; Local TV: 20,532; Non-Prem. Cable: 18,096
reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 51,488;
Social Media: 35,024; Local Radio: 33,889; Non-Prem. Cable: 17,402; Local TV: 17,355
reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 38,101;
Social Media: 25,074; Local Radio: 23,944; Non-Prem. Cable: 15,011; Local TV: 11,853
reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 64,779;
Social Media: 39,095; Local Radio: 35,430; Non-Prem. Cable: 21,800; Local TV: 19,835
reaching Adults 18 or older who Use BANK OF AMERICA as their Primary Bank.
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(average week)

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Total Persons
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Billboards & Signs (Weekly Drivers)

25,149,194 or 83.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend
an average of 42.5 minutes per day driving, seeing Billboards and Signs. 61.7% Listen to Local Radio
Stations Out-of-Home for an average of 36.2 minutes/day.
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634,139 or 76.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 34.8 minutes per day driving, seeing Billboards and Signs. 64.5% Listen to Local Radio
Stations Out-of-Home for an average of 33.6 minutes/day.
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643,495 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.4 minutes per day driving, seeing Billboards and Signs. 55.5% Listen to Local Radio
Stations Out-of-Home for an average of 40.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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472,693 or 85.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs. 58.5% Listen to Local Radio
Stations Out-of-Home for an average of 33.1 minutes/day.
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683,249 or 93.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.4 minutes per day driving, seeing Billboards and Signs. 63.4% Listen to Local Radio
Stations Out-of-Home for an average of 38.5 minutes/day.
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25,149,194 or 83.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.5 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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634,139 or 76.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an

average of 34.8 minutes per day driving, seeing Billboards and Signs representing 24.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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643,495 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an

average of 42.4 minutes per day driving, seeing Billboards and Signs representing 27.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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472,693 or 85.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.8 minutes per day driving, seeing Billboards and Signs representing 30.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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683,249 or 93.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.4 minutes per day driving, seeing Billboards and Signs representing 36.2% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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634,139 or 76.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 34.8 minutes per day driving an average of 20.2 miles each day and are 33.3% more likely
to use Kennedy Expressway (1-90/1-94) than the Metro average.

Employment Zip Codes: Adults 18 or older
2.24%

|

\

31,188 0.41%

b

1.15%

1.81%
0.23%

1.81%
0.27%

1.74%
0.24%

3

§

0.38%

§

i3

0.45%

I

0.24%

:

e
3
ES

2
2
£
2

0.41%

0.47%

0.40%

i

0.47%
0.23%

0.51%

i

0.15%

!. 0.12%
sy o
F

il

e o
®

* Share of Everything
for Anything _

|




643,495 or 77.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.4 minutes per day driving an average of 24.7 miles each day and are 64.1% more likely
to use East-West Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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472,693 or 85.4% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 42.8 minutes per day driving an average of 24.9 miles each day and are 78.8% more likely
to use Elliot Avenue/15th Avenue NW than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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683,249 or 93.2% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank spend an
average of 46.4 minutes per day driving an average of 27. miles each day and are 80.2% more likely
to use Price Freeway (SE Loop 101) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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. 8,907,985 or 29.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 29.6%
of all time spent daily with All forms of Print Media.
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. 304,385 or 36.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 32.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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255,025 or 30.7% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 29.3% of all
time spent daily with All forms of Print Media.
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202,572 or 36.6% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 30.4% of all
time spent daily with All forms of Print Media.
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Local Daily
Newspaper(s)

Local Daily
Newspaper(s)

USA Today (Daily)
9.7

New York {excluding New York Times
Times (Daily) Catal (Sunday)
74 7 - 119

New York Times

USA Taday (Daity)

(Daity)
80

{excluding

Catalogs)

Newspaper(s)
(DaitysSunday)
84

Local Daily
Newspaper(s)
(Daity
78

Catalogs
35

Magazines

74 All.

= who Use BANK OF AMERICA as their Primary Bank

W SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

Scarborough R2 2025: Sep24-Jul25
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their Primary Bank

= who Use BANK OF AMERICA as their Primary Bank
Qual Intab 572

mSEA
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g. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

5@3;

MNew York Times
(Daity+Sunday)

Local Dai
acal Daily o

Newspaper(s)
(sunday)
124

New York Times
(Sunday)
119

R ;°:"'a' (B3 ocai Daity Newspaper(s)

(Daily
it Direct
Mail
Advertisin
Local Daily
Newspaper(s)
(Sunday)
118

New York Times.
{sunday) Magazines
108 92

{excluding
Catalogs)
73

New York Times (Daily)
74

New York Times
(Daily+Sunday)
99

Wall Street Journal (Daily)
97

Local Daily

Newspaper(s)

Magazines

74

New York Times
{Daily)
80

Direct Mail
Advertising
(excluding
Catalogs)
75

m who Use BANK OF AMERICA as their Primary Bank

Banks HHLD uses (primary bank) (HHLD): Bank of America

mSEA
* Share of Everything

soefa.ai

for Anything _




112,506 or 15.3% of Adults 18 or older who Use BANK OF AMERICA as their Primary Bank read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 25.1% of all
time spent daily with All forms of Print Media.

Avg. Week AII Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

NMew York Times (Sunday)

‘wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

e
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e
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Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Use BANK OF AMERICA as
their Primary Bank

New York
‘Wall Street _Journal

(Daily)
1.1

Local Daity
Newspaper(s)

USA Today (Daily) Dy
96

Catalogs)
75

s
(Daily+Sunday)
85

USA Today (Daily)
138

Wall Street
Journal (Daily)
121

New York Times
(Daily)
104

Local Daily

Newspaper(s)

(Dalty+Sunday)
89

Local Daily

Local Daity
Newspaper(s)
(Daily
87

Magazines

Direct Mail Catalogs
Advertising 34
(excluding Catalogs)

# who Use BANK OF AMERICA as their Primary Bank W PHX

® who Use BANK OF AMERICA as their Primary Bank

W PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) {Daily

Local Daily Newspa per(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

PHX DMA

Scarborough R2 2025: Aug24-Jul25

Total Persons. % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

B —
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150356 | 320
gl
m. 2%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or nlderm

who Use BANK OF AMERICA as
their Primary Bank

502

USA Today (Daily)
26 MNew York Times Newspaper(s)
Local Daily Daily) (Daily
Newspaper(s) 93 87
(Sunday)
1.1

Local Daily

New York Times (Sunday)
95

paper(s)
fysSunday)
85 5
Direct
Mail
Advertisin

New York Times.
(Daily+Sunday)
9.4

(excluding
Magazines Ca
8.0

USA Today (Daily)
138

New York Times
(Sunday)
134

Local Daily Newspaper(s)
(Sunday)
121

Daily
aper(s)
(Daily Magazines
87 6

Direct Mail Adve

ising (excluding
2s)

® who Use BANK OF AMERICA as their Primary Bank
Qual Intab 393

HPHX
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= who Use BANK OF AMERICA as their Primary Bank

Banks HHLD uses (primary bank) (HHLD): Bank of America

soefa.ai
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

100,055,454

92,470,172

76,858,434

58,265,886

40,411,885 15.2%

Local AM/FM Radio

41,132,118 15.5%

Local Broadcast TV

Cable TV Networks
Newspapers

Audio Streaming Services
Billboards

Podcasts

36,938,060

35,764,177 13.5%
29,307,017 11.0%

27,818,480 10.5%
26,703,489 10.1% |

USA

30,975,338 11.7%
m P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA ScarboroughR22025:Sep24-Aug25 Qualintab: 3073 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a . al for Anything «

Banks HHLD uses (primary bank) (HHLD): Bank of America



Websites
Direct Mail

Social Media

“Advertising Actions"

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,667,505

2,431,425

| 2,725,996

| 971,195

Video Streaming Services 1,307,570
814,656
1,261,069 2
CHICAGO

Audio Streaming Services

® P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA ScarboroughR22025:Sep24-Jul25 Qualintab: 434 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything =

Banks HHLD uses (primary bank) (HHLD): Bank of America



Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

2,518,891 44.1%

2,202,524

1,722,226

1,495,391 26.2%
Video Streaming Services 1152 545 e
R A .,
Local AM/FM Radio 1044 008 T -
Local Broadcast TV

Audio Streaming Services

865,498 15.1%

742,161 13.0%

Billboards 759,568 13.3%
Newspapers 665,954 11.7%
WASHINGITN. D
693,501 12.1%
Cable TV Networks 902,089 o
m P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past3mos Due to Ads on %)
M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025:Oct24-Aug25 Qualintab: 892 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a.al for Anything =

Banks HHLD uses (primary bank) (HHLD): Bank of America



"Advertising Actions"”

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past

3mos Due to Ads on %)
Social Media gampies 40.2%
Websites 1,647"200
Direct Mail

(1,225,554
Broadcast, Cable, & Sat TV

913,751

Podcasts 571,001 e
Local AM/FM Radio (615.216 v
Cable TV Networks 504689 o
Video Streaming Services 565 620 o
Local Broadcast TV 465,514 T
Audio Streaming Services 458,434 T
330,895 .3%
Newspapers '
P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  ScarboroughR22025:Sep24-Jul25 QualIntab: 572 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe a' al for Anything «

Banks HHLD uses (primary bank) (HHLD): Bank of America



Websites

Direct Mail
Social Media
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions”

P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past
3mos Due to Ads on %)

1,566,661 32.9%
1,393,049 29.2%

1,529,689 34.2%
950,333 20.0%

568,037 11.9%

Local AM/FM Radio 687,929 TATAN
Cable TV Networks 566,660 T
Audio Streaming Services 430,851 5.0%
Local Broadcast TV 589,873 T
Podcasts ey 35 9 -
Billboards 421 161 T
¥ P18+ who Use BANK OF AMERICA as their Primary Bank (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 393 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. SO e a . al for Anything ¢

Banks HHLD uses (primary bank) (HHLD): Bank of America



